
TThhee  WWoorrlldd’’ss  LLaarrggeesstt  SSttaaffffiinngg  IInndduussttrryy  MMaarrkkeettppllaaccee

Staffing World 2009 is the site of the world’s largest staffing industry marketplace and the only place where you can connect with so
many decision makers in so little time. If you provide products or services to the staffing industry and want to network with top decision
makers, then reserve your exhibit space today. Act quickly so you can get the best placement for your exhibit space. Staffing World 2009
will be held Oct. 20––23 at the Orlando World Center Marriott Resort & Convention Center, 8701 World Center Dr., Orlando, FL.

No brochure, no online demo, no conference call can match the face-to-face contact you’ll get at the Staffing World expo. Ample expo
time will be scheduled so you’ll have every opportunity to visit with every attendee. Build relationships with existing clients, establish
relationships with potential clients, and network with the influentials in the industry. 

TThhee  AAmmeerriiccaann  SSttaaffffiinngg  AAssssoocciiaattiioonn

The American Staffing Association promotes legal, ethical, and professional practices for the $87 billion U.S. staffing industry. ASA
members account for 85% of U.S. staffing industry sales and operate more than 15,000 offices throughout the nation. Some 2.7 million
Americans go to work for U.S. staffing companies every business day.

Founded to promote flexible employment opportunities and ensure the quality of staffing services, ASA has been the voice of the U.S.
staffing industry since 1966. Members provide a wide range of employment services and solutions, including temporary and contract
staffing, recruiting and permanent placement, outplacement and outsourcing, training, and human resource consulting. ASA and its
affiliated chapters promote the interests of the industry through legal and legislative advocacy, public relations, education, and the
establishment of high standards of ethical conduct.

EEXXHHIIBBIITTOORR  PPRROOSSPPEECCTTUUSS  OOVVEERRVVIIEEWW
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SSttaaffffiinngg  SSeerrvviicceess  PPrroovviiddeedd PPeerrcceenntt  PPrroovviiddiinngg
BByy  AASSAA MMeemmbbeerrss
Temporary help ....................................................................86
Temporary to hire ................................................................78
Recruitment and placement ..............................................70
Long-term and contract help ............................................48
Payrolling ..............................................................................32
Human resource consulting ..............................................16
Managed services ..............................................................10
Professional employer organization (PEO)

or employee leasing ...................................................... 4
Outplacement ...................................................................... 3

OOccccuuppaattiioonnss  aanndd  SSkkiillllss  OOffffeerreedd  PPeerrcceenntt  PPrroovviiddiinngg
BByy  AASSAA  MMeemmbbeerrss
Office–clerical ....................................................................71
Professional–managerial  ..................................................51
Industrial ..............................................................................51
Technical ..............................................................................36
Information technology ......................................................30
Health care ..........................................................................26
Other ......................................................................................17

EExxhhiibbiitt  SSppaaccee  RReennttaall  RRaatteess

Standard exhibit space: each 10-foot-by-10-foot inline booth is $2,500. Multiple 10-foot-by-10-foot booths may be rented to create larg-
er inline exhibits. Multiply number of booths by the single booth fee to determine the price, plus premium, if applicable.

Premium exhibit space is an additional $500 per 10-foot-by-10-foot booth. Premium exhibit space is located in higher-traffic areas,
near expo attractions, and at corners. Premium locations are differentiated on the floor plan. 
Island exhibit space 20-foot-by-20-foot booth: $16,800 each.
Island exhibit space 20-foot-by-30-foot booth: $25,200 each.
Island exhibit space 20-foot-by-40-foot booth: $33,600 each.



MMoonnddaayy,,  OOcctt..  1199

22––66  pp..mm..
Expo hall setup—by appoint-

ment only

TTuueessddaayy,,  OOcctt..  2200

88  aa..mm..––88::3300  pp..mm..
Exhibitor registration
88  aa..mm..––33  pp..mm..  
Expo hall setup, all exhibitors
33  pp..mm..
All exhibit booths to be ready

for operation
66––88::3300  pp..mm..
Expo open
66––88::3300  pp..mm..
Expo grand opening and wel-

come reception with open
bar. Dedicated expo-only
hours 

WWeeddnneessddaayy,,  OOcctt..  2211

77::3300  aa..mm..––77  pp..mm..
Exhibitor registration
1100  aa..mm..––44  pp..mm..
Expo open
1100––1111  aa..mm..  
Expo refreshment break  for

attendees and exhibitors
1111  aa..mm..––1122::3300  pp..mm..
Knowledge Network
1122::3300––22  pp..mm..
Expo hall luncheon
33––44  pp..mm..
Expo refreshment break for

attendees and exhibitors
55::3300––77  pp..mm..
Membership section recep-

tions

TThhuurrssddaayy,,  OOcctt..  2222

77::3300  aa..mm..––66::3300  pp..mm..
Exhibitor registration
1100::3300  aa..mm..––44::3300  pp..mm..
Expo open 
1100::3300––1111::3300  aa..mm..
Expo refreshment break for

attendees and exhibitors
1122::3300––22::3300  pp..mm..
Expo finale luncheon 
33::4455––44::3300  pp..mm..
Expo refreshment break for

attendees and exhibitors
44::3300––88::3300  pp..mm..
Expo teardown begins
77  ––1100  pp..mm..
The Scene party
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AAggeennddaa  ffoorr  SSttaaffffiinngg  WWoorrlldd  22000099  ssuubbjjeecctt  ttoo  cchhaannggee

WWhhaatt  IIss  IInncclluuddeedd  iinn  YYoouurr  EExxhhiibbiitt  SSppaaccee  RReennttaall

Standard exhibit space is a 10-foot-by-10-foot booth and includes
� Eight-foot-high curtain backwall and three-foot-high curtain sidewalls.
� One seven-inch-by-44-inch identification sign.
� Two complimentary full expo registration packages, which provide entry to expo hall, welcome reception, refreshment breaks, 

and luncheons served in the expo hall.
� Discounted registration rates for additional exhibitor company employees staffing the exhibit space.
� Hyperlinked listing on expo page of Staffing World 2009 Web site.
� Complimentary listing in September–October issue of Staffing Success magazine if submission form is received by June 12.
� Complimentary listing in the convention notebook, which is distributed on site, if submission form is received by July 31.

—“Exhibitors—Listed by Company Name” section: company name, booth number, primary category, contact name, phone, 
e-mail, Web site, 50-word description

—“Exhibitors—Listed by Product Category and Service” section: company name and booth number in up to three categories
� One complimentary rental of the preregistrant list of staffing company representatives, available Sept. 16, for direct mail pur-

poses to promote your company’s participation at Staffing World 2009. Or one complimentary rental of the ASA active member 
headquarters list for direct mail purposes to promote your company’s participation at Staffing World 2009.

� Discounts on rentals of additional ASA mailing lists for direct mail purposes to promote your company’s participation at Staffing 
World 2009.

� Use of the ASA and Staffing World 2009 logos to promote your company’s participation at Staffing World 2009.

WWhhaatt  SSttaaffffiinngg  WWoorrlldd  22000099  OOffffeerrss

This is the 43rd annual convention and expo of ASA. Attracting some 1,000 staffing industry profesionals, it is the world’s largest event
devoted solely to the staffing industry. Educational workshops, networking opportunities, and other events span more than four days. 

Your company is making a sound business decision by exhibiting at Staffing World 2009. Nine out of 10 of the more than 2,500 attendees
at Staffing World 2007 were decision makers, including C-level executives, owners, vice presidents, managers, directors, and recruiters. 

Make Staffing World 2009 your next stop to expand your business prospects. Use the exhibit space application to sign up for your space
today.

WWhhoo  SShhoouulldd  EExxhhiibbiitt

If you provide products or services to the staffing industry and want to network with top decision makers, then reserve your exhibit
space today. The Staffing World 2009 expo is the site of the world’s largest staffing industry marketplace. Companies exhibiting previ-
ously have ranged from globally recognized corporations to niche specialty providers. The expo is designed to create an atmosphere
where you can demonstrate your offerings and conduct business with your target market of staffing company decision makers. 



Space Reservation

Standard exhibit space 10-foot-by-10-foot inline booth: $2,500 each x booths = $
Premium exhibit space per 10-foot-by-10-foot standard booth add: $500 each x booths = $
Island exhibit space 20-foot-by-20-foot booth: $16,800 each $
Island exhibit space 20-foot-by-30-foot booth: $25,200 each $
Island exhibit space 20-foot-by-40-foot booth: $33,600 each $
Nonmembers add 50% Total Due $

❑ Check enclosed (payable to American Staffing Association) or ❑ Charge to     ❑ American Express     ❑ MasterCard     ❑ Visa 

Card number __________________________________________Exp. date______________________________________________
Cardholder name ____________________________________________________________________________________________
Billing address ______________________________________________________________________________________________
Signature ______________________________________________Date ________________________________________________
AApppplliiccaattiioonnss  rreecceeiivveedd  wwiitthhoouutt  ffuullll  ppaayymmeenntt  aanndd  aallll  ffoouurr  ppaaggeess  ooff  tthhiiss  eexxhhiibbiitt  ssppaaccee  aapppplliiccaattiioonn  aanndd  ccoonnttrraacctt  wwiitthh  ppaaggeess  22  aanndd  33  iinniittiiaalleedd  aanndd  ddaatteedd
aanndd  ppaaggee  44  ssiiggnneedd  aanndd  ddaatteedd  wwiillll  nnoott  bbee  pprroocceesssseedd..  EExxhhiibbiittoorrss  aarree  rreeqquuiirreedd  ttoo  pprroovviiddee  AASSAA  wwiitthh  aa  cceerrttiiffiiccaattee  ooff  iinnssuurraannccee  oorr  aann  aaffffiiddaavviitt  tthhaatt  iitt
ccaarrrriieess  $$11  mmiilllliioonn  iinn  lliiaabbiilliittyy  iinnssuurraannccee  aapppplliiccaabbllee  ttoo  iittss  eexxhhiibbiittiinngg  aatt  SSttaaffffiinngg  WWoorrlldd  22000099  bbyy  SSeepptt..  11..  AASSAA  rreesseerrvveess  tthhee  rriigghhtt  ttoo  rreeaarrrraannggee  eexxhhiibbiitt  ssppaaccee
oorr  aaddjjuusstt  tthhee  fflloooorr  ppllaann  wwiitthhoouutt  nnoottiiccee..

Submission Information

Address questions, forms, and payment to the ASA sales office, by fax at 703-253-2053, by mail at American Staffing Association, 277
S. Washington St., Suite 200 Alexandria, VA  22314-3675; by phone at 703-253-2020, or by e-mail at sales@americanstaffing.net.

Exhibitor Representative

Company name ______________________________________________________________________________________________
Contact name __________________________________________Title __________________________________________________
Address (no PO boxes) ________________________________________________________________________________________
City, state, ZIP Code +4 ________________________________________________________________________________________
Phone ________________________________________________Fax __________________________________________________
E-mail ______________________________________________________________________________________________________

I am the official representative of the exhibitor company and have the authority to act on behalf of the company in all matters relating to Staffing World
2009 and the ASA expo. I understand that all information regarding the expo will be sent only to me, and that it is my responsibility to provide the
information to other persons within the company, as necessary. I understand that this application and the exhibit space terms and conditions included
with this application together will constitute the agreement between the exhibitor and ASA upon acceptance of the application by ASA. The exhibitor
agrees to abide by all terms and conditions of the agreement.

Signature ______________________________________________ Date ________________________________________________

EEXXHHIIBBIITT  SSPPAACCEE  AAPPPPLLIICCAATTIIOONN  &&  CCOONNTTRRAACCTT

Return this form by FFeebb..  2277 to participate in the
ASA priority point booth selection system. List
your preferred booth location (see enclosed
floor plan).

If there are companies you would prefer to not
be near, please list them here. ASA will honor
such requests as much as possible.

If there are companies you would prefer to be
near, please list them here. ASA will honor
such requests as much as possible.

Booth Selection
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1. ________________________________
2. ________________________________
3. ________________________________

1. ________________________________
2. ________________________________
3. ________________________________

1. ________________________________
2. ________________________________
3. ________________________________



TTeerrmmss  aanndd  CCoonnddiittiioonnss  

Staffing World is the site of the American
Staffing Association expo, a trade show
that provides an opportunity for
businesses to market their products and
services to the staffing industry. These
terms and conditions have been
developed to give each exhibitor an
opportunity to present its products or
services to the target audience. ASA
endeavors to treat each exhibitor fairly
and equitably.

VVeennuuee

Staffing World 2009 will be held Oct.
20–23, at the Orlando World Center
Marriott Resort & Convention Center, 8701
World Center Dr., Orlando, FL 32821, phone
407-239-4200, fax 407-238-8777. The expo
hall will open for visitors Oct. 20–22, with
setup Oct. 19–20 and teardown Oct. 23–24.
The official general service contractor is
Hargrove Inc., One Hargrove Drive,
Lanham, MD 20760, phone 301-306-9000,
fax 301-306-9318.

EExxhhiibbiitt  SSppaaccee  AApppplliiccaattiioonnss

Any company that is an ASA associate
member or eligible for associate
membership may submit an application to
exhibit at the expo. ASA will not accept
applications from companies whose
purpose in exhibiting is to recruit the
regular employees of staffing firms, or to
buy or sell staffing firm interests,
franchises, or licenses. ASA has the right
to approve or reject applications to exhibit
and may reject or revoke any application
if, in ASA’s sole judgment, the applicant is
not eligible to exhibit or the product or
service is not appropriate for the expo. All
applications must include full payment of
the applicable booth fee plus any
outstanding amounts due to ASA.
Applications received without full
payment and all four pages of this exhibit
space application and contract with
pages 2 and 3 initialed and dated and
page 4 signed and dated will not be
processed.

SSppaaccee  AAssssiiggnnmmeennttss  ((PPrriioorriittyy  PPooiinnttss))

Space assignments are made based on
the ASA priority point system. A company
is awarded five points for each year as an
ASA associate member since 1995, five
points for each year as an ASA exhibitor

since 1998, five points for every $1,000
contracted and fulfilled for advertising,
and five points for every $1,000 contracted
for sponsorships with ASA from Feb. 28,
2008, to Feb. 28, 2009. If two or more
exhibitors have the same number of
priority points, then exhibit space will be
assigned on a first-come, first-served
basis according to the date the exhibit
space rental application and payment
were received by ASA. If two or more
exhibitors have the same number of
priority points and the applications were
received on the same date, then the
priority will be determined by lottery.
When companies are merged, acquired,
or bought, the point total of the company
with the highest number of priority points
will be treated as the point total of the
combined entity. Exhibit space will be
assigned according to the ASA priority
point system for all companies whose
exhibit space rental applications are
received by Feb. 27. After that date,
exhibit space will be assigned solely on a
first-come, first-served basis. Companies
whose applications are received after
July 31 will not be included in the
convention notebook. ASA reserves the
right to rearrange exhibit space or adjust
the floor plan in its own judgment to
accommodate the best interests of the
expo. The floor plan maintained by ASA
shall be the official floor plan of the expo. 

SSuubblleettttiinngg  SSppaaccee

No exhibitor shall assign, sublet, or
apportion the whole or any part of the
space assigned, or have representatives,
equipment, or materials from companies
other than its own in the exhibit space.

CCaanncceellllaattiioonnss  ooff  EExxhhiibbiitt  RReesseerrvvaattiioonnss  

All exhibit cancellations must be made in
writing and submitted to the ASA sales
office via e-mail at sales@american-
staffing.net, fax at 703-253-2053, or mail at
American Staffing Association, 277 S.
Washington St., Ste. 200, Alexandria, VA
22314-3675. Full refund of the booth fee
will be made if the space reservation is
cancelled on or before June 12. Fifty
percent of the fee will be refunded if the
space reservation is cancelled on or
before July 31. No refunds will be given
for cancellations after July 31 or for no-
shows.

AAddmmiissssiioonn  ttoo  EExxppoo  HHaallll  

Admission to the ASA expo will be by
official ASA name badges only. Badges
must be worn at all times, including during
setup and teardown. All exhibitor
personnel must register with ASA and pay
appropriate fees. All registration fees
must be paid in full in advance of entrance
to the exhibit hall. Each 10-foot-by-10-foot
exhibit space rental includes two
complimentary expo registration
packages. Additional exhibitor personnel
will receive an exhibitor discount on any
registration package. The complimentary
expo registration packages and the
exhibitor discount fees are available only
to regular or temporary employees of the
exhibitor or individuals retained or
engaged by the exhibitor to attract or
entertain attendees, and not to
consultants, clients, or guests for whom
the exhibitor is purchasing registrations.
Consultants, clients, and guests of
exhibitors must register with ASA and
their appropriate fees must be paid in full
in advance of entering the exhibit hall at
anytime. Exhibitors may not occupy their
exhibit space outside of scheduled exhibit
hours, except during setup and teardown.
Exhibit space may not be used as a
meeting place outside of scheduled
exhibit hours. During advanced setup,
setup, and teardown hours, ASA work
badges will be available for exhibitor
personnel to enter the expo hall at the
exhibitor registration desk. Instruct your
workers and personnel to check in at the
ASA exhibitor registration desk to receive
work badges for access to the expo hall.
Exhibitor personnel will be allowed to
enter the expo hall 60 minutes prior to
each exhibit session to set up or prepare
their display. Exhibitor personnel must exit
the expo hall within 30 minutes of the
stated close of the show on each day,
except for teardown.

SSeettuupp  

Shipments of displays and exhibit
materials arriving before the setup day
must be sent to Hargrove Inc., and must
arrive prepaid. No shipments will be
accepted at the show site before the
setup day. Exhibitors will be solely
responsible for any and all charges
related to the shipment and handling of
freight delivered to and from the service

II  hhaavvee  rreeaadd  tthhee  tteerrmmss  aanndd  ccoonnddiittiioonnss  aanndd  aaggrreeee  ttoo  aabbiiddee  bbyy  tthheemm..  IInniittiiaallss  ooff  eexxhhiibbiittoorr  rreepprreesseennttaattiivvee::                                                  DDaattee::
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contractor or the show site. Hargrove Inc.
provides freight handling service. Exhibit
material, packages, and shipments cannot
be received at the Orlando World Center
Marriott Resort & Convention Center
unless deliveries are made on move-in
days. Otherwise, deliveries will be
returned to the shipper at the exhibiting
company’s expense. If erection of any
crated exhibit has not been started at
least one hour before the opening of the
expo and no arrangement for setup has
been made, ASA shall order the exhibit to
be erected and the exhibitor shall pay all
charges incurred. ASA shall not be liable
for any damages that may occur during
exhibit setup. Any space not claimed and
occupied by 2 p.m. on Tuesday, Oct. 20, for
which no special arrangements have been
made, may be reassigned by ASA without
obligation on the part of ASA for any
refund whatsoever. All displays must be in
place and display materials, cartons, and
refuse removed from the aisles by 3 p.m.
on Tuesday, Oct. 20. The times for setup
day, claiming of exhibit space, and
completion of installation are tentative
and subject to change at ASA’s discretion.

TTeeaarrddoowwnn

An exhibitor shall not dismantle its display
or begin teardown before the close of the
ASA expo. If an exhibitor begins teardown
before the expo close, that exhibitor will
be penalized and charged an additional
20% of its booth rental charges. Exhibitor
agrees to dismantle its display as soon as
practical after the close of the ASA expo
on Thursday, Oct. 22, at 4 p.m. In no event
shall an exhibitor allow its display
materials to remain in the exhibit areas
after 8:30 p.m. on Thursday, Oct. 22. The
times for the closing of the expo, the
beginning of teardown, and the vacating
of the hall are tentative and subject to
change at ASA’s discretion. If such display
materials remain on the premises after
such time, ASA may remove same, and
exhibitor shall be liable for any fees and
agrees to pay all costs for dismantling and
storage. ASA shall not be liable for any
damage to the display or materials due to
their removal or storage. An exhibitor
representative must remain in the exhibit
area until the exhibitor’s display materials
are secured. All products are to be
securely packed before leaving the expo
hall. ASA and Hargrove Inc. cannot

assume responsibility for any exhibit
materials left unattended in the exhibit
hall.

EExxhhiibbiitt  SSppaaccee  PPrroovviissiioonnss  aanndd  RReegguullaattiioonnss

Standard equipment provided by ASA for
all inline 10-foot-by-10-foot exhibit space
rentals includes an eight-foot-high curtain
backwall, three-foot-high curtain
sidewalls, and one seven inch-by-44-inch
identification sign. ASA does not provide
any standard equipment for 20-by-20-foot
island space rentals or larger island booth
space rentals. Additional furniture and
services customarily required by
exhibitors will be available for advertised
fees from Hargrove Inc. or the Orlando
World Center Marriott Resort &
Convention Center, and will be fully
explained in the exhibitor service manual,
which Hargrove Inc. will provide to all
exhibitors upon confirmation by ASA of
reserved booth space. All inline and
perimeter exhibits must be confined to a
maximum height of 10 feet. All display
fixtures over four feet in height must be
confined to the area that is within four
feet of the back line of the exhibit space
or within a four-foot radius of the center
point of an island. All island and booths
400 sq. ft. or larger must begin setup on
Monday, Oct. 19. All island displays must
be preapproved by ASA. Plans must be
submitted to ASA’s director of corporate
alliances for review by July 31. Island
exhibits 20-feet-by-20-feet or larger must
be confined to a maximum height of 16
feet. Width of exhibit spaces shown on
the official floor plan is measured from the
center of side rails, and depth is the
overall measurement from the face of the
front post to the back of the rear post.
Exhibit structures must be constructed to
allow sufficient tolerance on all sides from
curtain sidewalls and backwall. Exhibitors
must allow ample room at the back of the
booth for access to electrical wiring. At
least 12 inches is recommended. All
exhibits must be freestanding. No bolts,
screws, hooks, or nails shall be driven into
or otherwise attached to the walls or floor
of the exhibit areas. No part of the display
may be attached to the walls or floor of
the exhibit areas, nor attached to or
otherwise secured to the curtain backwall
or sidewalls. In addition, no decals or
other adhesive materials shall be applied
or affixed to the walls, pillars, or floor of

the exhibit area. Hanging signs must be
finished on all sides. Exhibitor must
receive written permission from ASA to
include a hanging sign as part of its
display. Dollies, carts, and other such
devices will not be permitted on the
exhibit floor during exhibit hours without
the written consent of ASA. ASA reserves
the right to finish off any and all unsightly
booth areas, including but not limited to
unfinished backwalls, unfinished
sidewalls, or exhibit displays, at the
expense of the exhibitor. 

OOppeerraattiioonn  aanndd  UUssee  ooff  EExxhhiibbiitt  SSppaaccee

Exhibitors are not allowed to obstruct the
view of, occasion injury to, or otherwise
adversely affect the displays of other
exhibitors. Exhibitor personnel may not
enter the exhibit space of another
exhibitor and at no time may enter an
exhibit space that is not staffed, except
their own. Exhibitors shall confine their
activities to the exhibit space granted
pursuant to the exhibit space rental
agreement. Attendants, models, robots,
and employees must confine their
activities to the exhibit space occupied by
the exhibitor. Exhibitors shall not, without
consent of ASA, distribute or permit to be
distributed any advertising matter,
literature, souvenirs, or promotional
material in or around the exhibit areas
except from their own allotted exhibit
space. Nonexhibitors may not distribute
any advertising matter, literature,
souvenirs, or promotional material in or
around the exhibit areas. Exhibitors shall
not post any sign or any description
anywhere in the convention facility except
within the confines of the exhibit space
assigned. Exhibitors are responsible for all
damages to property or persons caused
by themselves or their personnel or
contractors, including any misuse of any
item distributed from their booth on a
promotional basis to attendees. Should
such damage occur, the exhibitor shall be
liable to the person(s) injured or the
owner of the damaged property. Exhibitor
further agrees to indemnify and hold ASA
harmless against any and all claims that
may arise because of damage to persons
or the premises caused by exhibitor or its
employees, agents, or contractors. ASA is
the final authority on all matters relating to
operation and use of exhibit space.
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AAuuddiioovviissuuaall  EEqquuiippmmeenntt  

Video equipment; movie, LCD, or slide
projectors; audio players; computers; or
other sound equipment used in the exhibit
space must be self-contained and
fireproof. The sound on any audio
equipment must be kept at a volume not to
exceed that of normal conversation or 80
decibels. Such equipment must not
interfere with neighboring exhibitors and
must not exceed the height limitations of
the exhibit space. Any video or computer
display must be devoted exclusively to the
business of the exhibitor. ASA will not be
responsible for obtaining any audiovisual
equipment needed. ASA reserves the right
to restrict the use of glaring or irregular
lighting effects. No exhibitor shall show
any goods or apparatus in operation if
noisy or objectionable to surrounding
exhibitors or ASA. Exhibitors may not use
the equipment in the Internet kiosks for
product demonstrations.

FFoooodd  aanndd  BBeevveerraaggee  SSeerrvviiccee

Exhibitors may provide food and beverage
service, when ample bussing is con-
tracted, in their assigned exhibit space
(with the exclusion of popcorn or alco-
holic beverages) by arrangement with the
Orlando World Center Marriott Resort &
Convention Center’s exclusive catering
contractor, and are not permitted to bring
outside food and beverage into the exhibit
hall. Exhibitors should refer to the order
form included in the exhibitor service
manual distributed by Hargrove Inc.

HHoossppiittaalliittyy  FFuunnccttiioonnss  aanndd  SSuuiitteess  

Staffing industry-related events, including
educational, business, or social functions
occurring from Oct. 20 to Oct. 24 in the
Orlando World Center Marriott Resort &
Convention Center and other ASA Staffing
World Orlando hotels, must be approved
in writing by ASA. No event may compete
with official convention activities
scheduled before 6 p.m., the welcome
reception, the networking reception, or
the grand bash.

NNoonneennddoorrsseemmeenntt  

The exhibiting of services, products, or
equipment at the ASA expo does not
constitute an endorsement by ASA of
such services, products, or equipment. No

exhibitor is permitted to represent in any
manner that its goods or services have
been endorsed by ASA.

FFiirree  RReegguullaattiioonnss

Exhibitors must conform to all standard
fire codes of the host city. Exhibitors shall
not allow their displays to block the view
of, or impede access to, fire alarm boxes,
fire hose cabinets, fire extinguishers, or
other safety equipment. The use of
helium-filled balloons or inflated
decorative devices is prohibited in the
expo hall.

SSeeccuurriittyy  

ASA will provide security personnel in the
exhibit hall during setup and teardown,
and during the show. However, exhibitors
that desire additional security to protect
their individual property should coordinate
with Orlando World Center Marriott Resort
& Convention Center for approved
security service providers before the
expo.

LLiiaabbiilliittyy  

ASA, Hargrove Inc., and the Orlando
World Center Marriott Resort &
Convention Center, and the officers,
agents, employees, representatives,
and/or individuals connected with these
parties assume no responsibility for any
loss or damage of exhibitor’s property due
to theft, vandalism, water, fire, accident,
or any other causes. Each exhibitor
assumes the entire responsibility and
liability for losses, damages, and claims
arising out of injury or damage to the
exhibitor’s displays, equipment, and other
property brought upon the premises of the
show site, and shall indemnify and hold
harmless ASA, Hargrove Inc., the Orlando
World Center Marriott Resort &
Convention Center, and any authorized
representative, agent, or employee of the
foregoing of any and all losses, damages,
and claims from any cause whatsoever by
reason of the use of the exhibit space by
the exhibitor or its assigns. In holding the
show, ASA does not act as agent of the
exhibitor, Hargrove Inc., the Orlando
World Center Marriott Resort &
Convention Center, or any other party.
Exhibitor will provide ASA with a
certificate of insurance or an affidavit that
it carries $1 million in liability insurance

applicable to its exhibiting at Staffing
World 2009 by Sept. 1.

IInnaabbiilliittyy  ttoo  EExxhhiibbiitt  DDuuee  ttoo  EExxppoo
CCaanncceellllaattiioonn  oorr  IInntteerrrruuppttiioonn  

Neither party shall be liable for failure to
perform its obligations under this
agreement if the expo is cancelled or
interrupted due to events beyond its
reasonable control, including, but not
limited to, strikes, acts or threats of
terrorism, riots, wars, fire, acts of God,
and acts in compliance with any
applicable law, regulation, or order
(whether valid or invalid) of any
governmental body, except that exhibitor
will be charged pro rata for any
productive use of the exhibit space before
or after such event. Individual acts of theft
or vandalism resulting in loss of or
damage to exhibitor’s property shall not be
considered an event covered by this
paragraph.

EEnnttiirree  AAggrreeeemmeenntt  

The provisions of the exhibit space rental
application and these terms and
conditions represent the entire agreement
between the exhibitor and ASA, and there
are no other agreements, understandings,
representation, or warranties. Any
modification of the agreement must be
agreed to in writing by the exhibitor and
ASA. This agreement cannot be assigned
or otherwise transferred by an exhibitor,
unless permission is granted in writing by
ASA. The rights of ASA under this
agreement shall not be deemed waived
except as specifically stated in writing
signed by an authorized officer of ASA. 
This agreement and the rights of the
parties hereunder shall be governed by
and construed in accordance with the
laws of Virginia without regard to choice
of law rules. Any action brought by the
exhibitor to enforce the terms of the
contract may be brought only in a court
having a situs within the state of Virginia
and the exhibitor hereby expressly
consents to the in personam jurisdiction of
any such court. ASA may, however, elect
to enforce its rights in any proper
jurisdiction. ASA shall be entitled to
recover the costs, including reasonable
attorney’s fees and/or collection fees, in
any action brought to enforce this
contract or its rights hereunder.

II  hhaavvee  rreeaadd  tthhee  tteerrmmss  aanndd  ccoonnddiittiioonnss  aanndd  aaggrreeee  ttoo  aabbiiddee  bbyy  tthheemm..
SSiiggnnaattuurree  ooff  eexxhhiibbiittoorr  rreepprreesseennttaattiivvee:: DDaattee::
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Maximize Your Presence for Free

IIff  tthhiiss  ccoommpplleetteedd  ffoorrmm  iiss  rreecceeiivveedd  bbyy  JJuunnee  1122
■ In the September–October issue of Staffing Success magazine, your company name, description, and Web site will be listed in the

primary category that you select below. Company descriptions are limited to 50 words.
■ In the convention notebook that is distributed on site, your company name, booth number, primary category, contact name, phone, 

e-mail, Web site, and company description will be listed in the “Exhibitors—Listed by Company Name” section, and your company
name and booth number will be listed in the “Exhibitors—Listed by Product and Service Category” section in up to three categories
that you select below.

IIff  tthhiiss  ccoommpplleetteedd  ffoorrmm  iiss  rreecceeiivveedd  aafftteerr  JJuunnee  1122  aanndd  bbyy  JJuullyy  3311
■ Your listing will be included only in the convention notebook that is distributed on-site. It will not be included in Staffing Success

magazine.
All exhibitors will be listed on the expo page of the Staffing World 2009 Web site. The company name will be hyperlinked to the Web
site indicated below.

Company Information

This is how your information will appear in ASA publications. Please print clearly.

Company name ______________________________________________________________________________________________

Contact name __________________________________________ Phone ______________________________________________

Address ____________________________________________________________________________________________________

City, state, ZIP Code +4 ________________________________________________________________________________________

E-mail ____________________________________________________ Web site __________________________________________

Category Selection

CCOOMMPPLLIIMMEENNTTAARRYY  EEXXHHIIBBIITTOORR  LLIISSTTIINNGGSS

Primary category:      

Additional category:  

Additional category:  

1. Accounts Receivable Financing
2. Advertising, Sales, and Marketing
3. Application Service Providers
4. Background Checks
5. Business and Administrative Services
6. Business Forms
7. Business Tax Reduction Services
8. Client Services
9. Collections and Receivables 
10. Consulting and Market Research
11. Drug Testing

12. Employment Screening
13. Factors
14. Financial Services
15. Front-Office Recruiting Technology
16. Health Care Sector Services
17. Immigration
18. Information Technology Services
19. Insurance and Employee Benefits
20. International Recruitment
21. Internet Career Sites
22. Investment Banking
23. Legal Services
24. Management Consulting
25. Mergers and Acquisitions
26. Offshore Recruitment Support
27. Outplacement Services

28. Payroll Cards
29. Payroll Distribution
30. Payroll Funding
31. Payroll Processing Services
32. Publications
33. Risk Management
34. Safety Products
35. Software Systems
36. Software and Services, Web-Based
37. Testing and Training
38. Time and Attendance
39. Vendor Management Systems
40. W-2 Services
41. Web Site Design and Internet Services
42. Workers’ Compensation

Company Description

Company descriptions are limited to 50 words. ASA reserves the right to revise descriptions for length and editorial style. 
❑ Please use my company’s 50-word description from Staffing World 2008.
❑ Please use my company’s 50-word description from the 2009–10 ASA Membership & Resource Directory.
❑ I will e-mail my 50-word description to salbritton@americanstaffing.net.

Submission Information

Address questions and forms to ASA sales office, by fax to 703-253-2053, by mail to American Staffing Association, 277 S. Washington
St., Suite 200, Alexandria, VA 22314-3675, by phone to 703-253-2020, or by e-mail to sales@americanstaffing.net.



MMAAIILLIINNGG  LLIISSTT  RREENNTTAALLSS

Make Contact for Free

ASA will make available to exhibitors one complimentary rental of a list of those staffing company representatives registered for
Staffing World 2009 by the advance registration deadline. This list will be available for delivery Sept. 16. Exhibitors may instead select
one complimentary list rental of the ASA active member headquarters. Both of these lists are offered for direct mail purposes
exclusively to promote the exhibiting company’s participation at Staffing World 2009.  Use one of these complimentary list rentals to
invite customers to stop by your booth for an in-person demonstration and to take advantage of your special “show-attendees only”
promotions. Expand your marketing by purchasing additional list rentals.

Send mailers before the show to introduce your company, explain the new products and services you’ll debut at Staffing World, and
let attendees know where your booth will be located in the expo hall. Download Staffing World 2009 and ASA logos from the ASA
Web site to add graphic punch to your mailer. 

To take advantage of this free offer (to exhibitors only), mailers must be sent to ASA for approval by Oct. 1 and postmarked by Oct. 10.

List Requests

Check the appropriate box to select one complimentary mailing list rental and to purchase additional mailing list rentals for your
Staffing World 2009 promotional campaign. A sample mailer must be sent to ASA for approval by OOcctt..  11.

❑ Complimentary ASA Active Member Headquarters List 
� The list will include the contact name, title (when provided), company name, and address.
� Each mailed piece must contain all of the following four items:

1. Name of the show: Staffing World 2009
2. Dates of the show: Oct. 20––23
3. Location of the show: Orlando World Center Marriott Resort & Convention Center, Orlando, FL
4. Staffing World 2009 Web site: staffingworld.org

� All pieces mailed to this list must be postmarked by OOcctt..  1100..

OORR

❑ Complimentary Staffing World 2009 Preregistrant List 
� The list will include the name, title (when provided), company name, and address of each attendee as the information was 

provided on the registration form of those staffing company representatives registered by the advance registration deadline of 
Sept. 11. This list will be available for delivery Sept. 16.

� Each mailed piece must contain all of the following four items:
1. Name of the show: Staffing World 2009
2. Dates of the show: Oct. 20––23
3. Location of the show: Orlando Convention Center, Orlando, FL
4. Staffing World 2009 Web site: staffingworld.org

� All pieces mailed to this list must be postmarked by OOcctt..  1100..

❑ ASA Active Member Headquarters 
Includes contact name, title (when provided), company name, and address.  Approximately 1,200 records. Price per rental is $495.
Nonmembers add 50%.

❑ ASA Active Member Headquarters and Branch Offices
Includes company name and address. Approximately 7,100 records. Price per rental is $995. Nonmembers add 50%.
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Terms and Conditions

� All lists are provided for one-time use only. Multiple usage of a list is considered a breach of contract. The exhibitor authorizes ASA
to charge the credit card provided for each unauthorized use of the list, whether in whole or in part. The amounts that will be
charged are as follows:
—ASA Active Member Headquarters List—$495, nonmembers add 50%
—Staffing World 2008 Preregistrant List—$495, nonmembers add 50%

� Lists are nominally seeded to audit usage.
� Exhibitors shall not store or reproduce lists in any manner or medium.
� Exhibitors shall not forward or share any list with any other company. Lists may be used only by the exhibitor to whom it is sent by

ASA and only for the purposes outlined in this contract.
� Exhibitors shall not use lists to recruit the regular employees of staffing firms, or to buy or sell staffing firm interests, franchises, or

licenses.
� Lists will be e-mailed to the person indicated as the exhibitor representative on the Exhibit Space Application & Contract.
� A sample of the mailer must be sent to ASA for approval to the ASA sales office, no later than Oct. 1. Samples may be provided as a

PDF. ASA reserves the right to determine the suitability of all advertisements or offerings submitted for publication or distribution. 
� No complimentary list will be sent to an exhibitor that has cancelled its exhibit space contract. 

Signature

I have read, understand, and agree to abide by the above terms and conditions. I authorize ASA to charge the credit card listed below
if, in ASA’s sole discretion, my company uses the ASA-provided list(s) in any manner that is inconsistent with or otherwise violates
any part of this agreement. I have checked the boxes of the lists that I am requesting. In addition, I authorize ASA to charge the credit
card listed here for my additional list orders in the total amount of    $____________________________________________________

Signature ________________________________________________ Date ____________________________________________

Name ______________________________________________________________________________________________________

Title ________________________________________________________________________________________________________

Company name ______________________________________________________________________________________________

Credit Card Information for Free Lists and Optional List Rental

❑ American Express        ❑ MasterCard       ❑ Visa 

Card number ______________________________________________ Exp. date__________________________________________

Name on card________________________________________________________________________________________________

Mailing address ______________________________________________________________________________________________

SSiiggnnaattuurree __________________________________________________________________________________________________

Submit Contract, Credit Card Information, and Samples

Address questions, forms, samples, and any payment to the ASA sales office, by fax to 703-253-2053, by mail to American Staffing
Association, 277 S. Washington St., Suite 200, Alexandria, VA 22314-3675, by phone to 703-253-2020, or by e-mail to
sales@americanstaffing.net.
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HHOOTTEELL  AANNDD  TTRRAAVVEELL  IINNFFOORRMMAATTIIOONN  

Orlando World Center Marriott Resort  
8701 World Center Dr
Orlando, FL  32821
407-239-4200
800-380-7931 for reservations
407-238-8777 fax
marriottworldcenter.com

The world’s largest Marriott, the Orlando World Center Mariott
Resort is located on more than 200 acres of prime central Florida
land with beautiful landscaping and native plant life. The Orlando
World Center offers many options for dining or lounging and is
close to all major Orlando attractions. The hotel has 28 floors,
1,890 rooms, 110 suites, a fitness center, four pools, a full-service
spa, and an on-site golf course. 

Most Staffing World events will be held in the Orlando World
Center Marriott Resort. Basic guest room amenities include: 

� Two-line phone
� Electrical outlet at desk level
� Speaker phone
� Voice mail
� High speed Internet access (additional fee)
� Cable/satellite TV

� In-room movies (additional fee)
� Coffeemaker and tea service
� Hairdryer
� Iron and ironing board
� Individual climate control
� Cribs and rollaway beds available upon request
� Safe

Room rates:
$199 single or double

Make reservations by calling 800-380-7931 and asking for the ASA
Staffing World 2009 convention group rate. Reservations can also
be made online at marriottworldcenter.com. Group rates apply
until Sept. 18, but are subject to availability. After Sept. 18, reser-
vations will be accepted at the hotel’s prevailing rate. Check in
starting at 4 p.m.; check out by 11 a.m. Service animals permitted
for people with disabilities. Valet parking is $21, and on-site park-
ing is $13 per day.

Hotel Information

Airport and Ground Transportation

The Orlando International Airport (MCO) is approximately 25 min-
utes from the convention hotel. Shuttle service is available 24
hours a day from the airport and costs approximately $18 one

way (per person). For more information, visit Mears
Transportation at mearstransportation.com. Taxi service is
approximately $39 one way from the airport to the hotel.



February

FFeebb..  2277
❑ Contract and payment due to participate in priority points booth

location placement. ASA associate membership dues payment
for 2009 required to receive priority point consideration.

June

JJuunnee  1122
❑ Deadline to submit complimentary exhibitor listings forms and

full payment of exhibit space to be included in the
September–October issue of Staffing Success and the conven-
tion notebook.

❑ Deadline for a full refund of the booth rental fee to exhibitors
submitting written cancellation of their exhibit space on or
before this date

July 

JJuullyy  1155
❑ Advertising contracts due for September–October issue of

Staffing Success magazine.
❑ Convention notebook advertising contracts and payment due.

JJuullyy  3311
❑ EXHIBITORS IN 20-FOOT-BY-20-FOOT OR LARGER BOOTH

SPACE: ASA to receive your island display booth plans for
review.

❑ Deadline for a 50% refund of the booth rental fee to exhibitors
submitting written cancellation of their exhibit space on or
before this date. No refund will be made for booth space can-
cellations after this date or for no-shows.

❑ Deadline to submit complimentary exhibitor listings forms and
full payment of exhibit space to have listings included in con-
vention notebook.

August

AAuugg..  11
❑ September–October issue of Staffing Success magazine ad

materials due. 
❑ Convention notebook advertising materials due. 

AAuugg..  55
❑ Exhibitor service manual will be mailed to exhibitors.

September

SSeepptt..  11
❑ Certificate of insurance due to ASA.

SSeepptt..  1166––OOcctt..  1133
❑ Advance warehouse shipments to arrive in Orlando.

SSeepptt..  2288
❑ Deadline to place advance orders for exhibitor services at a

discount with Hargrove Inc.

October 

OOcctt..  11
❑ Deadline to send mailers to ASA for approval.

OOcctt..  1100
❑ Postmark deadline for mailers.

OOcctt..  1199
❑ Exhibit hall setup for exhibitors—by appointment only.

OOcctt..  2200
❑ Staffing World exhibitor registration open 8 a.m.–8:30 p.m.
❑ Exhibit hall setup for all exhibitors 8 a.m.–3 p.m.
❑ All exhibit booths to be ready for operation by 3 p.m.
❑ Expo grand opening and welcome reception with open bar.

Dedicated expo-only hours 6–8:30 p.m.

OOcctt..  2211
❑ Staffing World exhibitor registration open 7:30 a.m.–7 p.m.
❑ Expo open 10 a.m.–4 p.m.
❑ Expo refreshment break for attendees and exhibitors 10–11 a.m.
❑ Knowledge Network 11 a.m.–12:30 p.m.
❑ Expo hall luncheon for attendees and exhibitors 12:30–2 p.m.
❑ Expo refreshment break for attendees and exhibitors 3–4 p.m.
❑ Membership section receptions.

OOcctt..  2222
❑ Staffing World exhibitor registration open 7:30 a.m.–6:30 p.m.
❑ Expo open 10:30 a.m.–4:30 p.m.
❑ Expo refreshment break for attendees and exhibitors 10:30–11:30

a.m.
❑ Expo finale luncheon for attendees and exhibitors 12:30–2:30

p.m.
❑ Expo refreshment break for attendees and exhibitors 3:45–4:30

p.m.
❑ Expo teardown begins 4:30–8:30 p.m.
❑ The Scene party 7–10 p.m.

DDEEAADDLLIINNEESS  AANNDD  RREEMMIINNDDEERRSS


